
Tourism Development Prospects in
Central Asia



1. Tourism
One of the fastest-developing and high-yielding industries
in the world
Strengthens social, economic, and cultural relations among
nations
Tourism development facilitates job creation, diversifies
economies and amplifies growth of tourism-related service
industries, e.g. food, transport, and hospitality
Linkages with other industries bring potential for a uniquely
high return on investment



2. Variables in the Development of a Global Tourism
Market
Demographic changes among tourism consumers and changes
in family structure
Improved visa / migration procedures, the recent emergence of
a global middle class, and an economic shift from a seller’s to
buyer’s market
Transformation caused by digital technologies and emergence
of local suppliers in the global market
Detrimental impact from natural disasters, epidemics, wars
and unrest, economic crises, and terrorism



3. Tourism Potential in Central Asia
The region offers an array of tourist activities that fit into
different categories, e.g., historical (museums and historical
sites); health and wellness (sanatoria and thermal springs);
outdoor recreation (hiking, horseback riding, road biking, rock
climbing, mountaineering, skiing, hunting, fishing);
ethnography (cultural events and displays of different nations’
traditions and customs); and culinary
As an Islamic region, the region is well positioned to attract
Muslim tourists, who come to visit shrines and other holy
places, particularly in the ancient Silk Road cities



4.  Hurdles to Further Development
Lack of harmonization between countries, weak public-private
sector cooperation, and lack of involvement of all
economically interested parties in decision-making processes
Insufficient market research, inadequate advertising, shortages
of ‘complex’ products, absence of industry standards, poor
vocational training, weak strategic planning
Insufficient institutional and technical support from states and
international organizations, e.g. lack of tourism development
projects and other forms of support to businesses. Lack of
forums for stakeholders to discuss and resolve industry-wide
issues



5. Recommendations and Next Steps
Conduct market research, launch advertising campaigns,
increase domestic manufacturing of ‘complex’ products,
develop national / regional brands
Introduce industry standards, launch vocational training
programs, formulate a regional tourism development strategy
with clear priorities and milestones
Simplify visa, migration, and registration procedures
Introduce measures to ensure tourism safety
Introduce environmental and sanitation regulatory framework
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