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Structural, cultural and unconscious barriers continue to hinder women’s
and girl’s rights and contributions to economic growth, sustainable
development and business productivity and performance:
• Women are underrepresented in power and decision making roles

• Women receive unequal pay for equal work

• Experience physical and/or sexual violence

• Are not offered the same opportunities in jobs, education, training and professional development

• Women are economically disadvantaged and lack equal opportunity to compete for business

• Gender equality continues to be under-prioritized by decision makers

While governments have a primary duty to protect human rights, businesses
have a responsibility to respect human rights, including the rights of women
and girls.

Gender Equality = Respect for Human Rights
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Women’s empowerment is a critical driver of sustainable development. Empowering
women to participate fully in economic life across all sectors and throughout all
levels of economic activity is essential to:

• Expand economic growth and build strong economies

• Promote social development and establish more stable and just societies

• Improve quality of life for women, men, families and communities

• Propel businesses’ operations and goals, and enhance business performance

Women’s Empowerment and Sustainable Development

Research shows that raising female employment to male levels could have a direct net
impact on GDP of 34 per cent in Egypt, 12 per cent in the United Arab Emirates, 10 per
cent in South Africa, and 9 per cent in Japan as a result of an increased labor force.
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• Responsible business and investment – is critical to achieving the SDGs, including Goal 5 and

gender-specific targets across the SDGs.
• Private sector, through responsible business operations, sustainable value chains, new business

models, investment, innovation and technology, and collaboration, has an important role to
play in achieving the SDGs.

Women’s Empowerment and Sustainable Development Goals
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Opportunities
• Supporting women’s health leads to higher

return and reduces absenteeism

• Addressing violence against women reduces
company costs

• Creating diverse workplaces increases
productivity

• Investing in women-owned businesses yields
higher return on investment

• Taking advantage of women’s consumer power is
a smart business decision

• Increasing women in leadership roles leads to
organizational effectiveness and a prosperous
bottom line

Risks

• Less competitive

• Legal risk from unlawful

discrimination

• Lower productivity

• Missed opportunity to increase

market share

• Less innovation

• Reputational risk

The Business Case:  Equality Means Business!
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• For companies, successful implementation of the SDGs will strengthen the
enabling environment for doing business and building markets around the
world.

• Recent research indicating that advancing gender equality can add $12
trillion to global growth (McKinsey, 2015) and that companies with higher
female representation in top management outperform those that don’t
(Catalyst, 2015).

• At the current rate, it will take until 2095 to achieve global gender parity in
the workplace (World Economic Forum, 2014).

Gender equality is an urgent business imperative



Fortune 500 companies with three or more women corporate directors
outperformed those with no women on the board

Reported increases in

Return
on Equity

Return on
Invested Capital

Return on
Sales

46%
60%

84%

Source: Catalyst, 2011

The Business Case:  Equality Means Business!



Women’s Empowerment Principles - Equality Means Business
Joint initiative of the UN Global Compact and UN Women

• Framework for business on how to empower women in the workplace, marketplace and community

• Help companies mainstream gender equality throughout business operations and other areas of
corporate sustainability

• Emphasize the business case for corporate action to promote gender equality

• Elaborate the gender dimension of good corporate citizenship, the UN Global Compact, and business'
role in sustainable development

“When companies invest in women, they see a range of benefits
and a return on investment.  It is clear that gender equality is a
business case.”

- UN Secretary-General H.E. Ban Ki-moon
closing remarks, WEP Annual Event, March 2016
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1. Establish high-level corporate leadership for gender equality.
2. Treat all women and men fairly at work – respect and support
human rights and nondiscrimination.
3. Ensure the health, safety and well-being of all women and men
workers.
4. Promote education, training and professional development for
women.
5. Implement enterprise development, supply chain and marketing
practices that empower women.
6. Promote equality through community initiatives and advocacy.
7. Measure and publicly report on progress to achieve gender
equality.
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We, business leaders from across the globe, express support for advancing
equality between women and men to:

• Bring the broadest pool of talent to our endeavours;

• Further our companies’ competitiveness;

• Meet our corporate responsibility and sustainability commitments;

• Model behaviour within our companies that reflects the society we would like for our employees,
fellow citizens and families;

• Encourage economic and social conditions that provide opportunities for women and men, girls
and boys; and

• Foster sustainable development in the countries in which we operate.

CEO Statement of Support for the WEPs



Reach gender parity in management and equal pay through employing 35%
women hotel managers and reducing the pay gap between men and women at
the Paris head office and in three other countries

Sensitize and motivate male employees in favor of gender equality, including with
a 35% male membership of their internal network Women At AccorHotels
Generation and involving 50,000 male employees as HeForShe champions

Companies Leading the Way – Accor Hotels



Symantec, a United States software company, implemented the Gender Equity
Image Project to promote gender equality within the company.

• work toward improvement of gender representation and the reduction of the use
of stereotyping imagery at Symantec wherever possible.

• strives to ensure ethical marketing standards by respecting the dignity of women
in all sales, promotional, and advertising materials.

• initiated an annual audit of gender representation in various forms of marketing
communications.

• added language to both their Corporate Editorial Style Guide and Visual
Guidelines to educate marketing and sales organization as well as the agencies
they work with to embrace all aspects of diversity, including gender.

Companies Leading the Way - Symantec



• Allens, is a leading international law firm with partners, lawyers and corporate
services staff across Asia and Australia, and a global network spanning 40 offices
and 29 countries.

• Since 2002, its professional development programs have specifically focused on
the engagement, career and professional development and promotion of women
in the firm.

• Building on an existing mentoring program, the firm introduced a structured
twelve-month external mentoring program to develop its outstanding female
professionals.

• 17 women have taken part in the program and have reported an "increase in
confidence, courage, skills and networks to manage a range of professional and
personal challenges".

• Of those participants, eight have been promoted to partnership or senior
management.

Companies Leading the Way - Allens



5by20 is The Coca-Cola Company' global initiative to enable the economic empowerment of
5 million women entrepreneurs across our value chain by 2020.
Through 5by20, women – from fruit farmers to retailers to artisans – are provided with
business skills training courses, access to financial services and access to support networks
of peers or mentors to address the barriers they face to business success.
The Coca-Cola Company works with partners around the world for example, with UN
Women to leverage UN Women’s reach and influence as a leader in promoting gender
equality and economic empowerment.
This $4 million partnership will reach more than 40,000 women in Egypt, Brazil and South
Africa and will provide valuable insights on sustainable project models that can be scaled up
worldwide.
5by20 has reached more than 300,000 women total since its launch in 2010. There are
5by20 programs in 12 countries: Brazil, China, Costa Rica, Egypt, Haiti, India, Kenya,
Mexico, Nigeria, the Philippines, South Africa and Thailand.

Companies Leading the Way - Coca-Cola 5by20



To search our company database please visit: www.weprinciples.unglobalcompact.org/Site/Companies/

WEPs Signatories Include



1- 4

20 - 49
5 - 19

> 50

Number of
Signatories

1291 WEPs Signatories Around the World (as of 25 August 2016)
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www.WEPrinciples.org

WEPs@unglobalcompact.org

@WEPrinciples |    #WEPs    |    facebook.com/WEPrinciples


